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Dear friends,

Please find enclosed an information pack detailing our opportunity courses for the first half of this year.

ICAN exists for people who are passionate about personal development and who would like to find
fulfilment in enriching the lives of others. | have personally been in the motivation business as an
author, coach and speaker for several years, during which time I have read hundreds of books, attended
scores of seminars and interviewed dozens of experts in the business. My firm conclusion is that the
future belongs to those who want to grow rich by enriching others. 1 love the work that I do and wish
that you too could experience the thrill of igniting an audience or helping a leader to breakthrough their
own limitations or even reading letters of praise from readers of your own material. It is simply
amazing!

There are only two ways to get into this business. The traditional route involves developing expertise
over many years or gaining notoriety in the media and then writing a best seller in order to launch your
speaking or coaching career. However, the ICAN route involves modelling the psychology and strategies
of the most successful motivators, coaches and self -published authors in the business so you can get fast
track results. The ICAN route really does work; I know this because | have used it myself and have
helped many others since to turn their own passion into pounds.

I know this business inside out and can help you to start your own business or create additional income
streams as a motivational speaker, coach or author. If you are already in the business, I can help you to
deal with one of your biggest frustrations, namely how to get clients and how to get paid. You see, the
missing link for speakers, self-published authors and personal coaches is an effective marketing strategy.

Traditional marketing works for big business but often results in frustration and financial ruin for small
businesses. The answer is to utilise the best direct marketing techniques that have enabled many small,
home run businesses to become gigantic information empires within the space of a year. | can teach you
these marketing techniques, sometimes known as ‘guerrilla’ marketing, so that you do not have to spend
a fortune on advertising whilst securing for yourself a lucrative stream of business.

I am so sure that | can get you into this business with just six days of high impact training and in some
cases just three days that 1 am offering a no hassle, money back guarantee with all of my courses. If you
are not completely satisfied with the specialist training and tools offered to you through ICAN, you can
have your money back. | can also guarantee that if you put the principles into practise, you will make
back your investment within three months of finishing the course. 1 have even known people to make
back their investment with one deal, within one month of finishing the course, even though they had not
yet put everything into practise. There is simply no risk in your investment.

Please read the enclosed information carefully and feel free to call us if you have any other queries.

To your success

Wayne Malcolm

Author, Speaker, Coach, Information Mar keter
International Coaching Achievers Network
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